Quantitative Easing (QE) Kills Capital – It Is Not Economic StimulusAnother Word for QE is Counterfeiting- QE Is Equivalent to Stealing –
presented by Foxboro Consulting Group, Inc.
Quantitative Easing (QE) kills capital, it decimates business operating profit margins, it
increases business cost structure to do business, and if forces business to lay-off both
workers/labor, and it forces the idling of plant and equipment, which are taken off line. QE is
not stimulus it’s the death of capitalism in America and for America to become a third world
nation or a.k.a. “a banana republic.” QE is the final stage of the death of the American economy.
If the U.S. economy really is improving, then why are big U.S. retailers permanently shutting
down thousands of stores? The “retail apocalypse” that has been written about so frequently
appears to be accelerating. As you will see below, major U.S. retailers have announced that they
are closing more than 6,000 locations, but economic conditions in this country are still fairly
stable. So if this is happening already, what are things going to look like once the next recession
strikes? For a long time, I have been pointing to 2015 as a major “turning point” for the U.S.
economy, and I still feel that way. And since I started The Economic Collapse Blog at the end of
2009, I have never seen as many indications that we are headed into another major economic
downturn as I do right now. If retailers are closing this many stores already, what are our malls
and shopping centers going to look like a few years from now?
The list below comes from information compiled by About.com, but I have only included major
retailers that have announced plans to close at least 10 stores. Most of these closures will take
place this year, but in some instances the closures are scheduled to be phased in over a number of
years. As you can see, the number of stores that are being permanently shut down is absolutely
staggering…
180 Abercrombie & Fitch (by 2015)
75 Aeropostale (through January 2015)
150 American Eagle Outfitters (through 2017)
223 Barnes & Noble (through 2023)
265 Body Central / Body Shop
66 Bottom Dollar Food
25 Build-A-Bear (through 2015)
32 C. Wonder
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21 Cache
120 Chico’s (through 2017)
200 Children’s Place (through 2017)
17 Christopher & Banks
70 Coach (fiscal 2015)
70 Coco’s /Carrows
300 Deb Shops
92 Delia’s
340 Dollar Tree/Family Dollar
39 Einstein Bros. Bagels
50 Express (through 2015)
31 Frederick’s of Hollywood
50 Fresh & Easy Grocey Stores
14 Friendly’s
65 Future Shop (Best Buy Canada)
54 Golf Galaxy (by 2016)
50 Guess (through 2015)
26 Gymboree
40 JCPenney
127 Jones New York Outlet
10 Just Baked
28 Kate Spade Saturday & Jack Spade
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14 Macy’s
400 Office Depot/Office Max (by 2016)
63 Pep Boys (“in the coming years”)
100 Pier One (by 2017)
20 Pick ’n Save (by 2017)
1,784 Radio Shack
13 Ruby Tuesday
77 Sears Retail Stores
10 Spartan Nash Grocery Stores
55 Staples (2015)
133 Target, Canada (bankruptcy)
31 Tiger Direct
200 Walgreens (by 2017)
10 West Marine
338 Wet Seal
80 Wolverine World Wide (2015 – Stride Rite & Keds)
So why is this happening?
Without a doubt, Internet retailing is taking a huge toll on brick and mortar stores, and this is a
trend that is not going to end any time soon.
But as Thad Beversdorf has pointed out, we have also seen a stunning decline in true
discretionary consumer spending over the past six months…
What we find is that over the past 6 months we had a tremendous drop in true discretionary
consumer spending. Within the overall downtrend we do see a bit of a rally in February but quite
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ominously that rally failed and the bottom absolutely fell out. Again the importance is it confirms
the fundamental theory that consumer spending is showing the initial signs of a severe pull back.
A worrying signal to be certain as we would expect this pull back to begin impacting other areas
of consumer spending. The reason is that American consumers typically do not voluntarily pull
back like that on spending but do so because they have run out of credit. And if credit is running
thin it will surely be felt in all spending.
The truth is that middle class U.S. consumers are tapped out. Most families are just scraping by
financially from month to month. For most Americans, there simply is not a whole lot of extra
money left over to go shopping with these days.
In fact, at this point approximately one out of every four Americans spend at least half of their
incomes just on rent…
More than one in four Americans are spending at least half of their family income on rent –
leaving little money left to purchase groceries, buy clothing or put gas in the car, new figures
have revealed.
A staggering 11.25 million households consume 50 percent or more of their income on housing
and utilities, according to an analysis of Census data by nonprofit firm, Enterprise Community
Partners.
And 1.8 million of these households spend at least 70 percent of their paychecks on rent.
The surging cost of rental housing has affected a rising number of families since the Great
Recession hit in 2007. Officials define housing costs in excess of 30 percent of income as
burdensome.
For decades, the U.S. economy was powered by a free spending middle class that had plenty of
discretionary income to throw around. But now that the middle class is being systematically
destroyed, that paradigm is changing. Americans families simply do not have the same resources
that they once did, and that spells big trouble for retailers.
As you read this article, the United States still has more retail space per person than any other
nation on the planet. But as stores close by the thousands, “space available” signs are going to
be popping up everywhere. This is especially going to be true in poor and lower middle class
neighborhoods. Especially after what we just witnessed in Baltimore, many retailers are not
going to hesitate to shut down underperforming locations in impoverished areas.
And remember, the next major economic crisis has not even arrived yet. Once it does, the
business environment in this country is going to change dramatically, and a few years from now
America is going to look far different than it does right now.
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